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PATHWAYS
Headline Figures

2018

2017

2016

2015

2014

2013

A*- A

56%

56%

61%

43%

62%

28%

A*- C

100%

97.8

98%

100%

100%

93%

WHAT YOU WILL STUDY
Exam Board: WJEC (Eduqas)
Media Studies is a broad course in which you
study everything from music videos to
websites, magazines to video games. The
course is organised into 3 components, 2 are
exam based and 1 is coursework.
“The media is the most powerful entity on earth. They have the power to make the
innocent guilty and to make the guilty innocent, and that's power. Because they control
the minds of the masses.” – Malcolm X

WHAT YOU WILL STUDY
Everything in Media Studies can be explored or created using four key areas, which
make up the ‘theoretical framework’. Each of these areas links to all of the others.
How is the text made with images, words, sounds…..

Who makes the text?
How? Under what
conditions?

4. Media
Industries

1. Media
Language

Who makes the text?
How? Under what
conditions?

2. Representation
Who is the media
product aimed at?

3. Audiences

WHAT YOU WILL STUDY
Media Language
LANGUAGE: How the media through their forms, codes and conventions
communicate meanings
(images, words, sounds…..)

The framework provides a comprehensive approach to interpreting and analyzing the media, which learners will
develop as they study the three components.

WHAT YOU WILL STUDY
Audience
How media forms target, reach and address audiences, how
audiences interpret and respond to them, and how members of
audiences become producers themselves.

The framework provides a comprehensive approach to interpreting and analyzing the media, which learners will
develop as they study the three components.

WHAT YOU WILL STUDY
Industry
A study of the people who own
and make the media texts, and
what they stand to gain
(processes of production,
distribution and circulation – we
explore how this can impact
media forms and platforms.)
The framework provides a comprehensive approach to interpreting and analyzing the media, which learners will
develop as they study the three components.

WHAT YOU WILL STUDY
Representation
A study of how the media portray events, issues,
individuals and social groups in the media. This will
allow you to critically view how people are presented
in television and films.

The framework provides a comprehensive approach to interpreting and analyzing the media, which learners will
develop as they study the three components.

WHAT YOU WILL STUDY
Component 1 – Exploring the Media (Written exam: 1.5
hours)
Learners develop knowledge and understanding of the
theoretical framework, and skills in analysing media
products:
• A range of forms and products are studied
• Learners study variety of forms through a range of
contemporary and historical set products
• Specialist terminology is introduced and learners learn
how to apply this appropriately.

40%

WHAT YOU WILL STUDY
Component 2 – Understanding Media Forms and Products
(written exam: 1.5 hours)
Learners study three media forms in depth across two topics:
• Television: Crime Drama
• Music: Music Video and Online Media
All four areas of the theoretical framework are studied in
relation to all forms.
This component requires the close analysis of set products;
the study of all topics will be informed by relevant theoretical
perspectives.

30%

WHAT YOU WILL STUDY
Component 3: Non Examination Assessment
Component 3 requires learners to create an
individual production for an intended
audience, applying knowledge and
understanding of media language and
representations.

30%

WHAT YOU WILL STUDY
These are the eight mediums we will be studying on the Media
Studies GCSE:
Video Games
Newspapers
Magazines

Film

Advertising

Radio
This image cannot currently be displayed.

Television
Music

WHAT YOU WILL STUDY
2 Exams (1 hour 30 mins each)
- Component 1 = 40% of final grade
- Component 2 = 30% of final grade
1 Production Project
- Component 3 = =30% of final grade
- Brief set by exam board

ACTIVITIES IN LESSONS
Exploring a critical understanding of the media:
concepts, contexts, theory, debates – to show how
meanings and responses are created and how
audiences/producers are empowered

CREATE NEW

Production processes: plan, research and construct
contemporary media products

HABITS

Independent research work: undertake, apply, create
and present.

HOW WILL I BE EXAMINED?
How will you be assessed?
Externally assessed exams at the end of the course and
internally assessed coursework module.
2 Exams (1 hour 30 mins each)
- Component 1 = 40% of final grade
- Component 2 = 30% of final grade
1 Production Project
- Component 3 = =30% of final grade
- Brief set by exam board

CREATE NEW

HABITS

LINKS TO CAREERS AND FUTURE
PATHWAYS
Skills delivered in this subject

Skills - focus on close reading/viewing and meaning: how meaning is conveyed through
camerawork, mise en scene, editing and sound in all three major platforms (broadcast,
emedia, print)
Breadth - combines analytical reading/viewing with wider reading/viewing in an
independent fashion. There is a wider range of products covered and vast opportunities
for independent study
Synopticity - tracing comparisons, links and connections between texts, the ability to
synthesise and apply key skills and knowledge, to write analytically, and to structure
ideas coherently writing in complex examination style.

LINKS TO CAREERS AND FUTURE
PATHWAYS

Where careers/pathways you can follow
• Continue your study to A level – currently some of
the strongest results in the academy with 89% of
students achieving at least a B grade
• Study media/film related courses at university – a
large number of students from recent years have
gone onto follow this path at Russell Group
universities
• Follow a more practical route into the industry –
more and more students are now choosing to take an
apprenticeship route with companies such as Sky and
the BBC

LINKS TO CAREERS AND FUTURE
PATHWAYS
Why choose Media Studies at GCSE
• Support – Established team of GCSE Media Studies teachers that have worked
together for a number of years.
• Results – Some of the most impressive GCSE results in the academy with continual
improvements.
• Carry on studying at A level – Continue studying the subject into A level.
• Student Testimony – Student enjoyment of the subject always high with
independence clear attraction.
• Compliments with other subjects – The subject links closely with subjects such as
English Literature, History, Art, Photography, Psychology, Sociology, etc.

LINKS TO CAREERS AND FUTURE
PATHWAYS
Headline Figures
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LINKS TO CAREERS AND FUTURE
PATHWAYS
Who should take this course?

1. Do you enjoy analysing how meaning is created in popular media texts?
2. Would you enjoy engaging with critical theory and applying it to media texts from a
range of time periods?
3. Would you enjoy attempting to create your own media products to a professional
standard?
If you are interested in what the media tells us about the world we live in and how the
media itself impacts upon us and our society, this is the course for you.

Thank you for listening

Any Questions?

The GCSE course
Component 1: Exploring the Media

Component 2: Understanding Media forms
and Products

Component 3: Creating Media Products

What’s assessed?

What’s assessed?

What’s assessed?

Section A: Exploring Media Language and Representation
This section assesses media language and representation in relation to
two of the following print forms: magazines, marketing (film posters),
newspapers, or print advertisements. There are two questions in this
section.

This component assesses all areas of the theoretical framework and
contexts of the media in relation to television and music.

An individual media production for an intended audience in response
to a choice of briefs set by WJEC, applying knowledge and
understanding of media language and representation

Section A: Television
Section B: Music (music videos and online media)

Section B: Exploring Media Industries and Audiences
This section assesses two of the following media forms: Film,
newspapers, radio, video games.
Assessed
Written examination: 1 hour 30 minutes
40% of qualification

Assessed
Written examination: 1 hour 30 minutes
30 % of qualification

Question

Question

Section A:
• One question assessing media language in relation to one set
product (reference to relevant contexts may be required)
• One two-part question assessing representation in relation to one
set product and one unseen resources in the same form. Part (a) is
based on media contexts. Part (b) requires comparison through an
extended response
Section B:
• One stepped question on media industries
• One stepped question on Audiences

Section A: Television
• One question on either media language or representation, which
will be based on an extract from one of the set television
programme episodes to be viewed in the examination (reference to
media contexts may be required)
• One question on media industries, audiences or media contexts.
Section B: Music (music videos and online
• One question on either media language or representation
(reference to relevant contexts may be required)
• One question on media industries, audiences or media contexts.

Assessed
Non- exam assessment
30 % of qualification

